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Dear Members,

Covid has presented us with an unprecedented 
economic crisis, but it is showing signs of  gradually 
coming under control. We are now at a stage 
wherein we need to respond to the challenges 
of  the new-normal, and seriously attempt to 
bring our economy back on track. A key factor 
in this process will be rebuilding India’s travel 
and tourism industry, which has been badly hit 
by the pandemic. Given its massive forward and 

backward linkages, the Meetings, Incentives, Conferences and Exhibitions 
(MICE) segment of  India’s travel and tourism Industry has huge innate 
economic potential. The exhibition industry facilitates trade and business 
transactions for exhibitors worth over Rs. 3 lakh crores supporting the 
growth of  all industries. It also generates government revenues estimated 
at around Rs. 19,500 crores annually at both the Central and State levels. 
Thus, it is a strategic leverage point for the government to focus on for 
facilitating an overall economic revival. 

The MICE industry essentially refers to meetings and events organized 
off-station. That is an area registering exponential growth in today’s era 
of  liberalization, privatization and globalization. Unfortunately, due to the 
Covid-induced uncertainties, the MICE industry has been severely affected 
in the past few months. A MICE event is usually planned one or two years 
in advance, and sometimes even three to five years for major international 
events. The event planners also need to book well in advance before the 
event in order to obtain their preferred rooms and venues. All this was 
abruptly disrupted by the pandemic. We are sure that the process will soon 
restart, and with renewed vigour, but not without some concerted effort 
on the part of  all stakeholders. 

As per the latest guidelines governing lockdowns under Covid-19 protocols, 
hotels and restaurants are open but tourist interests like monuments and 
museums are still closed. Unless these are opened, it will be difficult to 
formulate a full-fledged revival strategy for the MICE industry. More needs 
to be done for the travel and tourism industry. Of  course, we do realize 
that the government is severely restrained by Covid-imposed constraints, 
and policymaking is challenging under these circumstances. However, 
fiscal policy will have to play a key role in the revival of  this sector, by 
ensuring that the industry does get all the economic incentives required 
to stay afloat in this situation. Financial allocations in the forthcoming 
Budget may need to be readjusted accordingly. 
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Mumbai is a national hub for economic activities, and exhibitions are a huge 
source of  potential revenue to the state government. The MICE sector 
has supported Maharashtra’s economy by way of  taxes, employment, and 
business growth across sectors along with many other benefits brought 
in by exhibitions. Many countries across the globe have been leveraging 
the power of  exhibitions since decades to enhance the overall visibility 
of  their economies and consider trade fairs as a priority sector due to the 
multidimensional benefits attached to this sector. The importance of  the 
MICE sector to the state economy should be gauged keeping this in mind, 
and policy reframed accordingly. 

Along with the financial benefits that the MICE industry can bring to a 
destination, there are also other subtle but important advantages. One 
of  them is putting an end to the seasonal nature of  a tourist destination. 
Usually MICE events are organized outside of  the holiday periods, which 
means that the massive financial benefits generated by them are spread out 
more uniformly across the year. This makes the employment generation 
due to the tourism industry more temporally stable. Thus, all of  us need to 
make a sincere attempt to radically overhaul the entire system to promote 
the MICE industry to the extent possible. 

Many countries such as Germany, Italy, Malaysia, Hong Kong, Spain, 
China, Thailand, Poland, South Korea, Australia, and New Zealand have 
already gone ahead to announce opening up of  their exhibition sector. 
They are doing so with the necessary safety protocols in order to provide an 
immediate impetus to the domestic businesses and economy, as well as to 
support MSMEs to get back on track and revive disrupted local and global 
value chains. We are sure that our government will also enable the MICE 
industry to open up its doors for business at the earliest. Approximately 15 
lakh people in the country depend (directly or indirectly) on employment 
generated by the holding of  exhibitions. This will enable them to secure 
gainful livelihood, and thus go a long way in aiding the process of  overall 
economic recovery in these stressful times.

Overhauling our infrastructure is the need of  the hour. The average daily 
spend by a business traveller is easily double or triple that of  a holiday 
traveller, and a large proportion of  them will return to the destination 
at a later date for a leisure trip, if  they have a favourable impression 
of  it. That depends largely on the quality of  their experience with the 
domestic infrastructure and the local population. It is also essential to 
develop actionable plans, overhaul hospitality facilities, and conduct the 
necessary groundwork to enhance the industry’s competitiveness. Suitable 
public-private partnerships need to be formulated in a mutually beneficial 
framework, synergies created, and initiatives proposed by professional 
event organizers supported. This is doable, and I am sure that we will soon 
be able to facilitate an economic revival through the tactical development 
of  our MICE industry. 
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Meetings, incentives, 
conferences, exhibitions/events. 
If  you are from tourism world, 
we’re sure that you know what 
MICE stands for. MICE tourism 
has been an essential part of  
business tourism for decades, 
and its share in the economy of  
the world is growing each year. 
To attract quality MICE tourism 
leads and then nurture them with 
your Hotel CRM Software, you 
need to know the specifics of  
the MICE market. In this article 
you will find some tips that will 
help you attract MICE tourism 
and boost your hotel’s revenues 
with events.

We will answer such questions as

Why consider MICE tourism for your 
business? Why is it important?

How to attract MICE tourism clients?

How to define what audience to target?

What facilities MICE clients look at 
when choosing the venue?

What are the most promising 
European source markets for MICE?

What are the most popular MICE 
destinations in Europe?

How to make clients come back for 
another event at your hotel?

Can the Government play a role in a 
MICE strategy of  a hotel?

Attracting MICE Tourism: Boost your 
hotel’s revenues with events

Source - Amara-marketing.com

MICE tourism for my hotel? 
Why bother?

If  you are still considering 
expanding your services to the 
market of  MICE tourism, the 
following facts are for you:

#1 - European spending on 
MICE is increasing

The cuts of  MICE spending in 
the years of  the economic crisis 
surely affected the industry, but 
now the times are changing and 
MICE industry is in the rise 
once again. More and more 
countries are investing in MICE, 
planning to spend more to host 
the events and conferences 
outside of  the country, and 
promoting the destinations for 
hosting events of  different scale. 
According to American Express, 
overall MICE spending of  
Europe is increasing the most, 
comparing to Central and South 
America, and it will reach the 
growth rates of  North America.

#2 - Expenditure of  MICE 
travelers is much higher than 
leisure travelers

It happens due to the fact 
that most of  expenses of  
MICE travelers are covered 
by their company, whereas 
leisure travelers usually pay 
for themselves. Even if  the 
company only covers some 

costs, such as transportation and 
accommodation, MICE travelers 
still have a higher spending 
power, as they did not have 
to spend their budget on the 
most expensive elements of  the 
journey.

#3 - 54% of  all business trips 
made are MICE trips

UNWTO and IPK International 
reported that in 2014, the share 
of  MICE within business 
travel was estimated at 54%. 
Traditional business tourism is 
undergoing changes stimulated 
by the development of  the 
technology that allows holding 
meetings via video conferences. 
MICE tourism, on the other 
hand, is only increasing in 
demand.

How to attract MICE tourism 
clients? Best practices.

Some hotels attract business 
and MICE travelers simply with 
its location, but often hotels 
need a much more sophisticated 
marketing plan to succeed on the 
MICE arena. Below we present 
4 best practices for your hotel to 
become effective with MICE.

#1 Define your market

In order to design a powerful 
marketing strategy to attract 
MICE tourism clients, there are 
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a few things you should consider. 
Start with defining your market 
and answering such questions as 
“What facilities do we have to offer?” 
and “What needs of  MICE travelers 
can we satisfy best?”. This is the 
stage where you should get a 
clear understanding of  what 
value you have to offer and 
what clients can appreciate 
this value the most.

Maybe, your hotel has a strategic 
location that will be in demand 
for a specific event. Or maybe, 
your facilities stand out, such as a 
spacious plenary session hall that 
can accommodate a big number 
of  participants. Many hotels 
make their ballroom double also 
as plenary session halls.

What facilities MICE clients 
look at when choosing the 
venue?

There are quite a few points 
that MICE clients look at when 
considering a venue for their 
event. Here is the list of  the 8 
most important ones:

1. Accommodating 
facilities

1. Session halls
2. Conference 

rooms
3. Space for 

break-out 
sessions, etc. 

2. Location of  the 
venue

1. Distance and 
connectivity

2. Destination 
image

3. Security
4. Authenticity
5. Places of  

interest around 
the venue

6. Climate, etc.

3. Technical 
equipment for 
events

1. Internet 
connection 
and WiFi

2. Video and 
sound

3. Projection 
and 
presentation

4. Interpreting 
equipment

5. Lighting
  4. Catering 1. Restaurant 

facilities
2. Menu options
3. Setting and 

decoration 
options

5. Security of  the 
participants

1. Privacy 
guarantee 

2. Preventive 
measures for 
any incidents 

8. Hotel’s policies 1. Booking and 
cancelation 
policies

2. Receiving 
shipments

3. Involvement 
in the event

What are the most promising 
European source markets for 
MICE?

When defining your market, you 
should consider the level of  the 
development and popularity of  
MICE in different countries. 
Some countries invest more 
in MICE than others, and 
this information is crucial for 
targeting the best audience and 
planning an effective marketing 
campaign.

Global Business Travel 
Association made a research 
where they showed the most 
promising European source 
markets for MICE by analyzing 
the growth rate (2017). Germany, 
the UK, France, Spain and Italy 
represent 70% of  the European 
business travel market. Germany 
and the UK seem to be the two 
most promising markets.

What are the most popular 
MICE destinations in Europe?

When looking at the most 
attractive destinations for MICE 
tourism, Europe is the preferred 
region for European MICE 
clients due to its proximity and 
visa policies. The most popular 

MICE destinations are 
Germany, Spain and the UK.

#2 Create a unique landing 
page for MICE

Now that you know what 
audience to target and what you 
have to offer to this audience, 
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it’s time to act and to spread the 
word about your magnificent 
venue for MICE tourism.

Creating a unique landing page 
will help you demonstrate the 
facilities and services you offer to 
the market in a clear way. Some 
hotels even create the whole 
new websites for the specific 
services they offer. Why you 
might ask? Simply because the 
positioning of  the hotel for 
MICE tourism can differ quite 
greatly from the positioning of  
the hotel on a market of  leisure 
travel. While the general brand 
would stay untouched, you might 
want to change the structure of  
the website, the composition and 
presentation of  the content so 
that your MICE landing page (or 
MICE website) would be more 
appealing to online visitors.

#3 Strike for repeat customers

When creating your strategy, 

make sure to create long lasting 
connections, as it is crucial 
for MICE sector. MICE is 
a regular activity, so if  you 
manage to ‘wow’ your client, you 
can expect repeat customers. 
Furthermore, in MICE industry, 
word-of-mouth is a very strong 
communication channel, and 
your happy customers would 
most certainly promote and 
recommend you to their fellow 
colleagues. Create a reputation 
of  a rock-star MICE venue and 
you will see new clients coming 
to you. Remember that MICE 
clients want unique experiences 
that demonstrate good value 
for money, and for European 
MICE clients, value for money 
is more important than price.

#4 Check where the 
Government stands on MICE

The last but not least, the 
Government can be an important 
ally for your hotel. MICE 

tourism is quite beneficial for 
the economy of  a country and 
for tourism sector in particular, 
as it is normally a non-seasonal 
activity and thus it has the 
potential to stimulate the tourism 
industry. Check the regional and 
national governmental policies 
regarding MICE, you can find 
some associations that work to 
promote the destinations that 
you might want to join. Maybe 
you will find some subsidies 
that your Government offers 
to enterprises operating in 
MICE industry.

MICE tourism is a business area 
with a great potential, and it is 
rising once again. Don’t miss 
your chance to expand your 
services and to attract this sector 
to your hotel. We hope that this 
post will help you get started with 
your MICE marketing strategy. 
Good luck!
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MICE DESTINATIONS
Source: Incredible India

In the recent years India has 
emerged as one of  the most 
sought-after MICE destinations. 
India provides an impressive 
combination of  accommodation 
and other conference support 
facilities to hold a successful 
conference. High-tech facilities 
matching global standards 
are offered at conference and 
meeting venues in India.

India is in a constant process of  

upgrading its MICE facilities. 
As an emerging globalized 
service industry, MICE is 
especially valued by national 
government for its high growth 
potential, highly beneficial 
innovations, large opportunities 
for employment, large industry 
associations and the efficient 
utilization of  assets. The Indian 
Government realizes the fact 
that the long-term sustainability 
of  conference business can 

be ensured through building 
an extensive network of  allied 
infrastructure, which ranges 
from availability of  hotel rooms, 
excellent connectivity to the 
venue, a well-developed transport 
network and other tourist 
attractions. The government 
is providing financial support 
for developing international 
convention centres and tourism 
related infrastructure.
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MICE Industry Outlook - 
2025

The MICE industry size was 
valued at $805 billion in 2017 
and is expected to grow at 
a CAGR of  7.6% to reach 
$1,439.3 billion by 2025. 
MICE industry offers tourism 
services in which organizers 
and suppliers that manage and 
deliver meetings, conferences, 
exhibitions, and other related 
events held to achieve a range of  
professional, business, cultural, 
or academic objectives. MICE 
industry growth shall have a 
positive impact in the growth of  
businesses, cities, destinations, 
and other covered spectrums. 
Organizers of  MICE events also 
provide other creative services 
that include show displays, 
directional signages, banners, 
kiosks/exhibit space, event 
photography, and AV/technical 
production; and event marketing 
and sponsorship management, 
group air fulfillment, on-site 
event logistics and staffing, 
supplier management, virtual 
meetings, and risk management 
services.

There has been a surge in 
presence of  corporate industries 
all around the globe. This has 
increased the frequency of  
business activities such as client 

meetings, brand promotions, 
and employee training activities 
and has supplemented the 
growth of  global MICE industry. 
Moreover, rise in government 
initiatives to promote SMEs and 
liberalization of  market entry 
to increase FDIs has boosted 
the growth of  this market even 
further. Other significant factors 
that promote the growth of  the 
market are change in lifestyle of  
business travelers to seek leisure 
trips, rapid urbanization, and 
industrial growth. Furthermore, 
infrastructural development 
and continuous technological 
advancements in emerging 
nations has fueled the MICE 
Industry market growth. 
However, high cost associated 

with MICE events and uncertain 
global geopolitical conditions 
hamper growth of  the market. 
Factors such as investments in 
infrastructural development and 
technological advancements are 
expected to provide avenues for 
growth in the coming future.

MICE Industry by Event Type (Meetings, Incentives, 
Conventions, and Exhibitions): Global Opportunity Analysis 

and Industry Forecast, 2018–2025
Source: Alliedmarketresearch.com
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MICE industry has been 
segmented based on event type, 
and region. Based on event 
type, the market is segmented 
into meetings, incentives, 
conventions, and exhibitions. 
By region, the market has been 
studied across four regions 
namely, North America, Europe, 
Asia-Pacific, and LAMEA. 

In 2017, the meeting segment 
accounted for the highest share 
in the MICE industry. This is 
attributed to the increase in 
the globalization of  businesses 
and rise in the number of  
(SME) Small and Medium-Sized 
Enterprise all over the world 
and specially in the emerging 
economies. Moreover, surge in 
the growth of  travel and tourism 
as well as hospitality sector has 
further added to the growth of  
this segment. Recent trends of  
organizing hybrid meetings, use 
of  social media and meeting 
apps is expected to boost market 
growth in the near future.

The incentive segment is 
estimated to be the fastest 
growing segment in the event 
type segment during the 
forecast period. Incentive 
travel is a management tool 
for rewarding and motivating 
sales representatives, dealers, 
distributors, production workers, 
support staff, and in some cases, 
customers. The company rewards 
sales representatives who reach 
sales targets by sending them 
on trips. Usually, the incentive 
trip comes with hotel stays, 

tour packages, and planned 
activities such as dinners, parties, 
and games. The market for 
incentive segment is driven by 
the rapid growth in the travel and 
tourism industry coupled with 
infrastructural developments and 
increase in the globalization of  
businesses.

MICE Industry Key Market 
Segments:
By Event Type
•	 Meetings
•	 Incentives
•	 Conventions
•	 Exhibitions

By Region
•	 North America
 o U.S.
 o Canada
 o Mexico

•	 Europe
 o Germany
 o UK
 o France
 o Russia
 o Italy
 o Spain
 o Rest of  Europe
•	 Asia-Pacific
 o China
 o Japan 
 o India
 o Australia
 o South Korea
 o Rest of  Asia-Pacific
•	 LAMEA
 o Brazil
 o Saudi Arabia
 o South Africa
 o Rest of  LAMEA
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The acronym MICE is a general 
term for the events industry 
itself. Despite involving different 
sizes and complexities, all of  
these event types got one thing 
in common. They’re all strongly 
related to business travel.

Globally, this industry alone 
generated more than US$ 1 trillion 
worldwide in 2017. By 2025, this 
amount it is predicted to grow to 
an outstanding US$ 1,5 trillion 
mark. In addition, according to the 
same research, Incentive Travel 
is the modality experiencing the 
highest peak in the next months 
or even years.

What is MICE Tourism.

The MICE Industry can be broken 
down into four big groups. Those 
groups sum up what the meetings 

industry is and, in general, have a 
similar overall purpose. Still, they 
have slight differences among 
themselves.

1. Meetings

• Business meetings could 
be anything from director-
only board annual general 
meetings to a training 
seminar. Basically, any 
group of  people gathering 
in a common location, for 
a common reason, is a type 
of  meeting. Other examples 
include: strategic planning, 
shareholders meeting, 
management meetings, 
etc. 

2. Incentives

• Incentives are a way to 
motivate or reward associates, 
dealers or any employee of  a 
company, according to their 
previous performance or as 
a way to build teamwork. As 
the context of  travel varies, 
they can count with advisory 
of  local convention bureaus 
of  the targeted destinations. 
According to a survey done 
by The Incentive Search 
Foundation, Incentive Travel 
is a fundamental corporate 
culture builder. Some results 
about it’s effect include: 54% 
of  respondent corporate 
buyers reported that they 
budget for it increased 
from 2017 to 2018. Resort 
retreats, annual summits 
and familiarization tours or 

even a day trip are common 
examples. Therefore, both 
the hospitality industry, as 
well as the tourism industry 
benefit directly from this 
kind of  event.

3. Conferencing

• Corporate conferences 
usually gather a group of  
people by profession or 
personal interest in a specific 
field, looking for information 
exchange and discussion 
about a certain topic. These 
conventions require complex 
planning and itinerary 
organization well in advance. 
They differ from meetings 
mainly because of  scale. A 
corporate or government 
conference / convention 
can have hundreds of  
participatory meetings 
happening simultaneously 
inside it as part of  a program. 
Annual gatherings of  
industry associations 
and organizations are a big 
component of  this sector.

4. Exhibitions

• Exhibitions are also known 
for their extensive planning. 
They usually are highly 
produced trade shows 
that bring products to their 
audience. Financial, Pharma, 
Beauty, Insurance, High-tech 
and other lead industries 
populate the largest 
exhibition centers with 

MICE Tourism: what is it and what 
these travelers look for

MICE tourism acronym stands for Meeting, Incentive Travel, Conference and Exhibitions.
Mr. Tiago Caramuru
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senior executives. They could 
be either businesses selling 
to other businesses (B2B) or 
straight to the final consumer 
(B2C). Larger fairs, despite 
having a clear target, might 
combine both modalities in 
the mix.

As MICE event has a limited 
duration, it can boost the 
economy of  a whole city, country 
or region. Major international 
congresses exponentially increase 
hotel occupation and service 
consumption of  local services. 
Thus, MICE events are considered 
one of  the main solutions for the 
seasonality of  destinations. There 
are so many opportunities in the 
meetings industry, that it might 
even become the main economic 
activity of  a country.

Besides, one needs to go out there 
and explore. MICE travelers are 
often keen to try a stay-cation. 
That means, after attending to 
a corporate event, visitors and 
participants can dedicate some 
time to get to know more about 
the place and it’s attractions. 

Tourism or Events Industry?

Firstly, buyers of  MICE 
travelers usually are professional 

associations or corporations. 
Looking at that, it’s easy to 
understand that MICE is a strong 
and inseparable intersection 
of  the Tourism and Events 
industry. Large groups always 
traveled on business.

Secondly, in modern times, 
DMO’s (Destination Marketing 
Organizations) and DMC’s 
(Destination Management 
Companies) proved the power 
of  MICE tourism. Through 
the last decades, they generated 
long-term economic growth and 
development to their destinations. 
Look at Singapore, for instance. 
It is continuously cited in the 
1st  position of  Meeting City 
ranking of  Union of  International 
Associations (UIA). It’s calculated 
that over 800 conventions take 
place in the city-state every year. In 
other words, that represents 8.5% 
of  all the top international events 
in the planet.

In conclusion, MICE business 
model thrive by keeping up to date 
with corporate and entrepreneur 
tendencies. And that also includes 
selecting appealing destinations. 
For instance: cities like Orlando, 
Florida (FL) and Chicago, Illinois 
(IL) are ready to hold over 200 

corporate conferences 
every year.

If  we talk about Europe, 
research reports say that the 
beautiful and charming cities 
of  Germany, for instance, 
generate an annual turnover 
of  290 billion Euros. In 
Spain, it generated 178 billion 
Euros in 2018, representing 
14,6% of  the country’s GDP. 
It’s an incredible growth rate 
that brought Spain to the Top 
10 tourism market economies 
in the world, with China, 
Japan, Hong Kong, USA, 

France, Italy, India, Germany and 
United Kingdom. So it means that 
the events segment is bringing 
development, money and structure 
to theses venues, businesses, 
governments, etc.

Looking from inside: what experts 
in the field say.

“I have no forecast to work in any 
other industry”, says Paula Lewis, 
Marcomm professional that 
organized events to brands such as 
Visit Florida and Choose Chicago.

That pretty much sums up how 
professionals in the field are in 
love with what they do. “The 
order here is: this industry is 
relationship driven. So it’s about 
understanding what makes people 
make decisions and with which 
frequency, what brings them 
happiness and what motivates 
them. Their psychological psyche 
makes MICE industry a perfect 
place to continue to grow 
personally and professionally,” 
she continues.

After all, we can say the meeting 
and the tourism industries are 
walking entirely hand-in-hand. 
They ignite and model each other 
in a cycle that, when successful, 
can transform places. Because of  
that, businesses are increasingly 
incorporating experiences to their 
marketing strategy. But who are 
these traveler and what they look 
for?

Reasons why MICE professionals 
and brand delegates love live 
events

Networking

It is a must to maintain an updated 
network of  contacts and good 
relationships you your peers. And 
corporate events are excellent 
opportunities to meet experienced 
MICE professionals, visitorsand 
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o ther MICE delegates. Creating 
connections, learning and keeping 
up with best international 
standards are a vital part of  this 
industry.

Brand awareness

Corporate events strengthen the 
positioning of  companies and 
increase their power within the 
market in which they operate. In 
other words, social gatherings, 
parties, conferences and 
celebrations are responsible for 
showing the public that business 
is going well. Leading associations, 
such as Meeting Professionals 
International (MPI), take these 
opportunities to show off  their 
best workforce and how they have 
a vibrant community.

It is worth mentioning that the 
projects that are well positioned, 
are more likely to approach and 
retain customers, as they are well 
regarded by the public. It means 
that, in addition to notoriety for 
the market itself, the company also 

stands out before the competition 
and gains credibility with potential 
customers.

Professional development

The corporate events work on the 
development of  the professionals 
already working in the company, 
through lectures, congresses and 
training opportunities.

The great advantage is in the 
technical improvement of  
employees, who can use their 
knowledge to improve production 
processes.

The development of  professional 
skills also occurs when the 
company launches a new work 
organization, or proposes different 
management methods.

Thus, instead of  tiring training, the 
event can be the ideal environment 
to communicate something, in a 
friendly way, about the work of  
employees.

Encourage teams and co-
workers

Lack of  motivation is one of  
the problems that most affects 
companies in Brazil. In addition 
to compromising productivity, 
demotivation also has negative 
consequences for the employee, 
such as increased stress, Burnout 
syndrome and even depressive 
conditions.

Therefore, corporate events can 
function as a motivating action, 
especially when aligned to meet 
the wishes of  employees.

It is important to listen to what 
employees have to say, as they feel 
valued and, consequently, improve 
productivity.

Who are MICE travelers and 
what they look for.

“MICE is a very particular 

type of  tourism. It’s probably 
the most customer-centric 
industry,” states Tracy Fuller, 
President of  InnovativEvents and 
Event Heroes. She completes: 
“And to understand the client’s 
needs, you need to interpret 
beyond what they say.”
MICE events are useful for a 
no number of  occasions. Let’s 
say: a company that spies their 
competitors must be present to 
the events where they’ll be. Not 
spying in an illegal way. It’s a 
compromise of  keeping up with 
the latest trends and not staying 
left behind.
Another example of  frequent 
MICE traveler is the solo expert that 
is going to prospect clients for their 
consultation services. These visitors 
are clearly attending to events to 
execute this particular activity. Thus, 
creating the possibility of  exchange 
of  information among this number 
of  people is fundamental. Each one 
of  these agents need to be in mind 
when planning incentive trips.
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Sometimes, reasons people gather 
can also be Ideology. After all, 
what could be better for our ego 
than finding people who think 
like us? We, human beings, tend 
to look for belonging and a sense 
of  community. So that can also be 
considered an Incentive Travel or 
a Meeting, as these participants are 
after a specific objective.

Above all, the secret to be 
highlighted here is: who’s the 
client? For the Event Planner, 
DMC, PCO, or Live Marketing 
Agency, the customer is a 
corporation or association in the 
pursue of  having a successful event 
organized. For the event itself, the 
customer to take in consideration 
is the larger audience, composed 
by the attendees and visitors.

Audience types

In a general way, a good beginning 
is to clearly know how these 
travelers differ from leisure 
tourists.

MICE travelers also usually spend 
17.5% more than leisure tourists. 
That includes expenses on lodging, 
hotel booking, food & beverage, 
facilities, air tickets and ground 
transportation to and from the 
congress they’ll attend. But as well, 
their demands and expectations 
might also be one level higher.

Key takeaways

Incentive travel, whether 
they’re large events or exclusive 
meetings, involve a lot of  prior 
arrangement. So it can increase 
the value, predictable satisfaction 
and revenue for clients, 
agencies, suppliers, vendors and 
destinations.

Usually, we’re speaking about 
decision-makers here. However, 

LEISURE TOURIST

 CLIENT Families, coupies, friends 
  or solo travelers.

 AUDIENCE People on vaction 
 AND 
 MOTIVATION

 SUPPLY CHAIN Inbound tour operators

  Outbound tour operators

  Travel agencies

  Personal travel advisors

  Online portals and travel agencies

 PRODUCTS Accommodation

Corporations and associations

Business travelers looking for 
networking, deals and learning

Business travel / MICE tour operators
Incentive travel houses

P)rofessional Congress Organisers 
(PCOs)

Exhibition / event management 
companies

Corporate travel agents
Destination Marketing Organisations 

(DMOs)
Convention bureaus

Accommedation
Meeting facilities

Special venues, e.g. sporting venues 
or museums
Technology

Catering
Entertainment

MICE TRAVELER

Source: UNWTO world Travel Organization

don’t take it for granted. When 
planning a MICE, aim to start from 
the beginning, asking yourself  the 
5 W’s and the 2 H’s first:

•  5 W´s: What, to Whom, 
Why, Where and When.

• 2 H´s: How? How much ?

These are the most fundamental 
questions for common problem 
solving you’ll need to sort out 
when you start planning any 
MICE event. That’s the only way 
to reach goals, meet expectations 
and build up real, branded, rich 
and memorable experiences.

And whether you’re planning 
to break in the industry or are a 
experienced professional, there 
are also great resources on 
professional trade organizations 
and associations websites, such 

as IAPCO – International 
Association of  Professional 
Congress Organizers. They have 
tons of  updated info to help event 
pros and students to keep up to 
date.
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What is MICE?
Meetings
Meetings are typically held in hotel 
conference rooms or at convention 
centers. They are single-day events 
that bring together a group of  
professionals to address a key 
challenge or set goals for the 
organization.

Incentives
Incentives are travel rewards 
a company may provide in 
return for excellent professional 
performance from individual 
employees, groups or partners. 
A few days in a resort, hotel or 
popular hospitality venue at your 
company’s expense does wonders 
for employee loyalty.

Conferences
Conferences take meetings to the 
next level and are designed for a 
large corporate group to share 
knowledge across several days. 
They often include not only key 
members of  the organization, but 
also guest speakers and the general 
public.

Exhibitions
Exhibitions are essentially trade 
shows where an organization 
promotes its key products and 
services to the public. They are 
hyper-focused events that drum 
up business and help employees 
to network and build lasting 
professional relationships.

MICE services: Revenue 
implications
Implementing tailor-made MICE 
services into a hotel infrastructure 
is a way of  securing additional 

Putting the nice into MICE
Nothing to do with pest control, everything to do with business-minded travel. Put simply, 

MICE stands for Meetings, Incentives, Conferences & Exhibitions. It is business tourism at its 
finest, aimed at bringing together top professionals from every sector in an enhanced, tailor-

made hospitality setting.
Source - EHL Insights

long-term valuable growth. 
The latest Convention Industry 
Council report claimed that 
85% of  meetings in the U.S. are 
conducted at venues with lodging, 
generating more than 275 million 
room nights annually.
The expenditure of  MICE 
travelers is much higher than 
leisure travelers, with profitable 
customers coming from the world 
of  IT, banking, pharmaceuticals, 
retail and hospitality.
In brief, hotel meetings and 
corporate events are great way to 
boost revenue and secure those 
extra bookings. Lastly, developing 
MICE services is the perfect 
opportunity to enhance a hotel’s 
reputation and profile, besides its 
profitability.
MICE: Required skills
The expertise required to excel 
in MICE tourist management is 
based on interpersonal, creative, 
organizational and technical 
skills. Innovative creativity is 
needed to design original event 
concepts, select the right venues 
and market effectively. The 
strong practical component 
must include technical know-
how ranging from audio-visual 
dexterity to accessing fast-track 
visa apps. Soft skills such as 
patience, empathy, teamwork 
and problem-solving are vital 
if, for example, a large traveling 
party from a culturally-specific 
region are to be greeted with the 
appropriate welcome drink.
This niche hospitality market has 
seen hotels having to create jobs 
for innovative meeting planners 

and professional conference 
services staff, as well as develop 
industry-specific programs to add 
new dimensions to their overall 
service infrastructure. In some 
cases, recruiting in-house can 
prove difficult if  all competencies 
are to be met, hence the rise 
in Destination Management 
Companies (DMC) that have 
started to spring up worldwide.

A DMC aims to offer the full 
range logistic services in their 
specialist destinations: meet & 
greet, transfers & transportation, 
hotel accommodation, restaurants, 
activities, excursions, conference 
venues, themed events and gala 
dinners. They are often able to 
provide preferential rates based on 
the buying power that they have 
with their preferred suppliers.

MICE: Global events
A number of  global events focus 
on MICE travel, especially the 
incentive niche, many of  which 
are organized by Questex Travel 
Group (formerly MEET). Of  the 
annual events, these are some of  
the most prominent in the industry 
around the world:
Global Meeting & Incentive 
Travel Exchange (GMITE): 
Formerly known as Incentive 
Travel Exchange (ITE).
Latin America Meeting & Incentive 
Travel Exchange (LAMITE): 
Working to connect business 
opportunities in Latin America.
Caribbean Meeting & Incentive 
Travel Exchange (CMITE): The 
island version of  the ITE.



Cover Story

December 2020 MEDC Economic Digest18

Scope of  MICE Tourism as an Emerging 
Hospitality Industry

Sweety Jamgade
Faculty of  Hospitality Management and Catering Technology, M.S.Ramaiah University of   

Applied Sciences, Bangalore-560054 
Contact Author e-mail: sweety.fo.hc@msruas.ac.in

Abstract

In tourism, travelling for business is given an acronym as MICE tourism which stands for Meetings, Incentives, Conference/ 
Conventions and Exhibitions/ Events.This niche tourism segment- MICE in India especially in Bangalore is booming. 
MICE tourism helps to motivate the staff  to improve the productivity of  the company and is gaining popularity in the 
corporate world. The purpose of  undertaking the study on MICE tourism in Bangalore was to understand the present 
scenario of  MICE tourism and to bring out its scope in Bangalore. With the help of  the study, it is found that the growth 
of  MICE tourism in Bangalore is 21-40% overall. It is also noted that there are number of  companies which are the 
MICE market segment like IT companies, Banking, Retail, Pharmaceuticals, Hospitality, Food production companies, etc. 
It has been found that cosmopolitan cities of  India like New Delhi, Mumbai, Chennai, Bangalore, Hyderabad, Cochin and 
Kolkata are the progressive business centres in the country. Convention tours are been taken up in these cities and other cities 
like Jaipur, Agra, Kovalam, and Goa offers exciting MICE business.

Keywords: MICE, Conference Destination, Professional Conference Organizers, Foreign Exchange Earnings

1. INTRODUCTION

MICE tourism is a niche segment 
in tourism market, which has 
abundant potential and is gaining 
significance worldwide due to 
the growth of  business tourism. 
It has target market of  business 
clients traveling for various types 
of  meetings. It acquired the 
acronym MICE which stands for:

M- Meetings (all types of  
professional meetings 
arrangements)

I- Incentives (organizing of  
Incentive tour/ travel for 
corporates)

C- Conference /Convention 
(organizing of  wide 
level type of  meetings 
as conferences and all 
arrangements)

E- E x h i b i t i o n s / e v e n t s 
(organizing of  national, 
global level of  exhibitions 
on various exhibitions 
grounds)

MICE is also referred to as 
‘Meetings or Events Industry’. 
This segment is accumulation 
of  meetings, conferences, 
exhibitions, business activity, 
hotels, airlines, cruise lines, 
various transportation, travel 
associations, professional 
conference organizers, 
entertainment industries, tourism 
boards and professionals. The 
travel sellers specializing in 
MICE are usually affiliated 
with large corporate agencies 
because it requires advance 
planning and organization. 
There are Conventions and 

Visitor Bureau (CVB), India 
Convention promotion Bureau 
(ICPB), Destination Marketing 
Organization (DMO), Network 
of  Indian MICE Agents (NIMA), 
MICE India and Luxury Travel 
Congress (MILT) ,etc. which are 
working for the promotion of  
MICE in India [1].

1.1 Need of  the Study

The study was undertaken 
to understand the scope 
of  MICE tourism as an 
emerging Hospitality Industry 
in Bangalore. The study was 
conducted to analyze the 
potential market for MICE 
tourism in Bangalore. As the 
city is an IT hub, it created the 
image of  a popular destination 
for business tourism where the 
term MICE are used very often.
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1.2 Objectives
l To study the present 

scenario of  MICE industry 
in India

l To analyze the potentiality 
of  MICE Tourism in 
Bangalore

l To know about the working 
pattern of  various MICE 
companies in Bangalore

2. LITERATURE REVIEW
The MICE segment is a very 
profitable industry, statistics 
point to the fact that the average 
MICE tourist spends double 
the amount of  the other tourist 
expenditures. People have 
gathered to attend meetings, 
conventions and expositions 
(exhibition) since the ancient 
times, mainly for social, sporting, 
political or religious purposes. As 
cities became regional centers, 
the size and frequency of  such 
activities increased and various 
groups and associations set up 
regular expositions [2].

The incentive meeting of  MICE 
continues to experience rapid 
growth as meeting planners and 
travel agents organize corporate 
incentive travel programs to 
reward employees for reaching 
specific targets. Incentive, trips 
generally vary from three to six 
days in length and can range from 
moderate trip to an extremely 
lavish vacation for the employee 
and his/her partner. The most 
popular destination for incentive 
trips is Europe, followed closely 
by the Caribbean, Hawaii, 
Florida and California [3] and 
now many other destinations are 
booming as well. Goa, Kerala, 
Agra, Rajasthan, Andaman 

and Nicobar Islands, etc. are 
the popular incentive tourism 
destinations in India.

2.1 MICE Tourism in India
MICE tourism in India is 
continuously growing and 
increasing its meetings, incentive, 
conference & exhibition facilities. 
There has been 15 to 20% of  
annual growth in the inbound 
MICE segment with an estimate 
of  Rs. 8500 crores annually. The 
ranking of  India is 31st in global 
meeting market as published by 
ICCA (International Congress 
and Convention Association).

The Union Government has set 
an ambitious target for MICE 
INDIA to achieve 2% of  the 
global MICE market share by 
2025, from an insignificant 
current share of  0.5%. Delhi, 
Chennai, Bangalore and 
Hyderabad are also among the 
major cities that had hosted 
major events. According to 
panelists, a conference traveler, 
on an average, spends $ 1511 
a day during four-day stay 
compared to $600 spent by an 
inbound leisure traveler staying 
for the same duration. As per 
industry estimates the global 
MICE market supports 4, 00,000 
conferences and exhibitions 
worldwide, making it an annual 
US $280 – 300 billion market [4].

India has a good combination 
of  the infrastructure like 
accommodation, business-
conference facilities and 
destination attractions. Some 
cities have a good support facility 
to hold successful conferences 
and exhibitions like Bombay 
Exhibition Centre, New Delhi-

Vigyan Bhawan, and Bangalore 
International Exhibition Centre, 
Kochi International Exhibition 
Centre and many business 
hotels and resorts with all the 
required business facilities. The 
Indian railways and airlines are 
providing a good platform to 
visit the rich destinations of  
India for incentive travel. The 
diverse culture and geography of  
India is adding to the incentive 
travel business in India making 
it one of  the emerging incentive 
destinations [1].

India is also been targeted by other 
countries for its contribution 
in their country’s market share. 
As stated by Indiainfoline, 
India is estimated to generate 
6.5 Million outbound luxury 
and MICE tourists annually by 
2020, reinforcing the country’s 
influence as a key source market 
for MICE and luxury travel, 
according to figures published 
ahead of  the 5th Annual MICE 
India and Luxury Travel (MILT) 
Congress [5].

2.2  MICE Tourism in 
Bangalore

Bangalore is the globally known 
much sorted city for business 
travel in India. Being an IT hub 
and bestowed with the pleasant 
weather it has a vast potential of  
MICE business.

Some of  the PCO’s (Professional 
Conference Organizers) in 
Bangalore are Mantra 360, 
Incarnations, MLR convention, 
Total Experienz, Kapricorn 
promos and events, Event house, 
Prime Events and Conferences, 
Mera Events, CIM Global, 
Dream Craft Eventsetc.
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Some of  the business hotels in 
Bangalore are Kandi tree, The 
Capitol, Gateway hotel, Luciya 
International, Hotel Mayflower, 
etc.

Some of  the five star deluxe hotels 
in Bangalore which organize 
MICE events or activities are 
The Oberoi, Taj West End and 
Residency, Windsor- Sheraton, 
Ista, The Park, Le Meridian.

Some of  the Exhibition and 
Convention Centres are BIEC- 
Bangalore International Exhibition 
Centre. MLR Convention Centre, 
KTPO trade center, etc.

3.  RESEARCH 
METHODOLOGY

The research methodology for 
the study is indicated below:

Table 1. Research Methodology

Research design Descriptive
Area of  work Bangalore city
Sampling units Event Organizers, 

Travel Agencies, 
Hotels

Sample size 52
Sample procedure Stratified 

Sampling
Data Collection 
Method

Surveys and 
Interviews

Data Sources Primary and 
Secondary

Research 
Instrument

Structured 
Questionnaire

4.  ANALYSIS AND 
INTERPRETATION

The statistical data became 
organized, condensed and 
intelligible through classification 
and tabulation. For close ended 
questions simple tabulation 
and calculation was done and 
descriptive questions were 
directly analyzed in the findings 
in the study.

Table 2. Growth of  MICE tourism 
in Bangalore

Variables
No. of  
respon-
dents

Percent-
age %

1-20% 04 08
21-40% 18 34
41-60% 14 27
Above 60% 16 31
Total 52 100

From Table 1 and Figure 1 it 
is found that majority of  the 
respondents around 34% said 
that the overall growth of  MICE 
tourism in Bangalore is 21-40%. 
Whereas 31% of  them responded 
that the MICE tourism growth is 
above 60% in Bangalore. Around 
27% of  the responded said the 
growth is 41-60% whereas 8% 
of  them said it is 1-20% only.

Table 3. Market segment in MICE 
business

Particulars
No. of  
respon-
dents

Percent-
age

Food production 03 06
Medical/
pharmacy

05 10

IT companies 15 29
Hospitality/
service

08 15

Banking 05 09
Marketing firm 04 08
Educational 
institution

07 13

Retail industry 05 10
Total 52 100

From Table 2, it is found that 

29% of  respondents have said 
that IT companies provides 
more business in MICE. Hence 
there are targeted more, 15% 
responded for hospitality 
industry, 13% have said for 
Educational institutions, 10% 
have said for Medical / pharm, 
10% banking, 10% retail industry, 
8% marketing firm and 5% for 
Food production industry.

Table 4. Purpose for travel in MICE

Particulars
No. of  
respon-
dents

Percent-
age

Meetings 03 06
Incentives 10 19
Conferences 19 37
Exhibitions Nil 00
All of  the above 20 38
Total 52 100

Table 3 shows that 38% of  the 
respondents agreed to ‘all the 
components of  MICE’ are the 
purpose of  travel of  tourists 
whereas 37% of  them opted for 
conference as the purpose. 19% 
selected incentive and 6% said 
that Meetings are the purpose of  
travel in MICE tourism.

5. FINDINGS
The outcome of  analysis and 
interpretation of  the study are 
that majority of  the respondents 
said that the overall growth of  
MICE tourism in Bangalore 
is 21-40% . Majority of  the 
respondents thinks that the 
present MICE market in 
Bangalore is highly potential 
and they promote their MICE 
business through advertisement 
in media. IT companies are 
the market segment of  MICE 
business in Bangalore. It has 
been observed that majority of  
the respondents have less than 
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8 employees in their companies 
as most of  them, were travel 
agencies.

Companies face difficulties 
like the communication gap 
between the organizers and the 
host while organizing an event. 
Around 30-40% of  foreign 
tourists are coming for MICE 
purpose annually in Bangalore. 
The sources of  booking for 
MICE tourism are through 
travel agency, tour operator 
and corporate companies. 
MICE tourism companies in 
India focus on both India and 
International tourists. It has 
been found that for organizing 
events, MICE companies 
collaborate with other 
organizations like KSTDC 
(Karnataka State Tourism 
development Corporation), 
hotels, event management 
companies and tour operators

6.  SUGGESTIONS AND 
RECOMMENDATIONS

Based on the observation 
and findings the following 
are some suggestions and 
recommendations for enhancing 
MICE tourism development in 
Bangalore and India.

l India should open MICE 
research institute like Japan 
to promote MICE tourism 
in India

l Bangalore government 
authorities need to motivate 
local entrepreneurs to 
develop regions in different 
forms through exhibitions, 
fairs and festivals, 
competitions etc.

l Department of  Tourism 
should give extensive 

promotion to Bangalore 
as it will increase the 
tourist inflows which will 
contribute to maximum 
FEE- foreign exchange 
earnings to economy

l More awareness should 
be created by the MICE 
companies for MICE 
tourism by means of  printed 
publicity, advertisement in 
media, presentation and 
seminars

l Modernization of  facilities 
and equipment should 
be used to cope with the 
changing trends

l Promotional plans should 
be created by KSTDC 
(Karnataka State Tourism 
development Corporation) 
for MICE tourism

7. CONCLUSION
MICE tourism is the foremost 
important aspects of  business 
tourism and has been gaining 
importance from past few years. 
Bangalore being the city for all 
seasons in south India has great 
potential of  MICE tourism as 
it is also an IT hub. Corporate 
travelers opt for MICE tours to 
promote their business which 
are mostly combinations of  
business activity and sight-seeing 
for relaxation. This type of  tours 
helps in expanding of  business 
and networking.

To conclude it can be said 
that MICE tourism is largely 
associated with business travel and 
is rapidly expanding. New Delhi, 
Kolkata, Mumbai, Chennai, 
Hyderabad and Bangalore are 
the major business activity hub 
in the country. Mostly foreign 
tourists are coming for MICE 

purpose yearly which contributes 
to maximum FEE- Foreign 
Exchange Earnings to economy. 
Hence a lot of  promotional and 
developmental activities to be 
concentrated for MICE tourism 
in Bangalore by concerned 
authorities. MICE travelers 
expect a high level of  comfort, 
hassle free movements and value 
for money experience. MICE 
planners do not go by brochures 
but their own experience and 
feedback from other people in 
the industry. Bangalore being an 
IT hub can prosper in the field 
of  MICE by giving attention to 
the areas like accommodation, 
transportation, events, business 
facilities etc.
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Introduction 
Today’s age of  globalization 
has exponentially increased the 
need for business meetings in 
diverse locations. There are also 
meetings on political, religious, 
academic and recreation related 
issues conducted all over 
the world. Attendees at such 
events tend to spend more 
than the conventional tourist 
on food, drinks, shopping, 
transportation, entertainment 
and accommodation. This is 
clearly the class of  tourists that 
government needs to actively 
woo, if  they are to derive 
maximum monetary advantage 
from all that the potentially 
rich travel and tourism industry 
has to offer the national 
economy. Most companies 
don’t mind spending more for 
an exceptional experience for 
their employees, as it acts as a 
motivator for them to perform 
better. India must use this fact 
to its advantage and ensure 
that the Meetings, Incentives, 
Conventions and Exhibitions 
(MICE) sector is incentivized to 
the extent possible in expanding 
its footprint in the country. This 
matters all the more in view of  
the unprecedented devastation 
across various sectors that Covid 
has wreaked upon our economy. 

Economic revival via 
MICE tourism
India is a relatively late entrant 
to MICE tourism, and it has 
only a small share of  the total 

MICE Tourism and Economic Growth – 
India’s Perspective

global trade. However, there is 
a lot we could do to revive our 
economy via this route. Digital 
infrastructure will play a major 
role in reviving our Covid-
ridden economy, and a lot of  
it needs to focus on enhancing 
the overall experience for 
MICE tourists. India has been 
consistently among the major 
growing economies in recent 
years, and it does provide the 
international traveler some cost-
effective offerings, including 31 
international airports, five cruise 
ports, and one of  the largest rail 
and road networks worldwide. 
However, that is not enough. 
India must urgently upgrade its 
infrastructure, develop more 
world-class convention and 
exhibition centres, and take all 
stakeholders into confidence in 
adopting a holistic approach to 
promote MICE tourism in the 
country.

From the tourists’ perspective, 
wince we are already a nation 
rich in natural beauty, it is the 
ease of  doing business that 
should be emphasized. At the 
same time, we cannot afford 
environmental degradation. 
The concept of  sustainable 
and ecofriendly MICE tourism 
should be adopted in India. 
Not only will that contribute 
hugely to our global image, but 
it will also expand the range of  
job opportunities to the local 
population in the off-season 
period. MICE tourists should 
go back enriched in knowledge 

and with a feeling of  returning 
to the country after travelling to 
India. New tourist destinations 
should be identified and further 
developed for offering novel 
tourism products and innovative 
experiences to foreign tourists 
who may keep coming back 
repeatedly.

Conclusion
The development of  MICE 
tourism presents us a new 
paradigm to revive economic 
growth as well as restore our 
global image. India has been 
abundantly blessed with world-
class heritage, history, culture, 
spirituality, and natural beauty. 
It is the way we market it that 
will make all the difference to 
our economy, which has been 
badly battered by Covid-19, and 
urgently needs to bounce back. 
Given the massive employment 
generation potential of  MICE 
tourism, it is likely to benefit 
millions of  marginalized Indians 
both directly and indirectly. A 
thorough study of  the current 
MICE infrastructure available 
in India in terms of  roads, 
airports, railways, hotels, trained 
workers, venues etc. needs to 
be conducted, and the gaps 
filled in at the earliest, with no 
compromise on quality. There 
is a lot at stake, and both public 
and private sectors need to join 
hands in furthering this nation-
building activity, which will go a 
long way in helping us realize our 
economic potential.
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